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Strategy Note

Objective:

This infographic illustrates how sustainability functions as a
core business driver for La-Z-Boy. By featuring a revenue
increase in sustainable collections and growth among Gen Z
customers, the narrative provides concrete transparency.

Strategic Alignment:

The "Century Vision" is reframed through product longevity,
using comparison to prove that durability is the ultimate
environmental solution. This aligns the brand’s heritage of
quality with a modern, responsible, and high-growth luxury
identity.



